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Branding at Danmark
mangler fokus
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“We don't do advertising any more. We
just do cool stuff. It sounds a bit wanky,
but that’s the way It 15. Advertising

about achieving awareness. We need to

become part of people’s lives and digital

tf...) Nowit's al

deciding what you want to say and how

you're going to say it. There are times

when a TV as is the right way to go but
that's the exception rather than the rule”

-- Simon f--—-_-,tr]rj e Mkt. Dir. UK, Mike
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Salgsveerkiej 1;

Film med viralt potentiale
der spreder sig som ringe
| vandet
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Mdske surf og vinterbadning
| Kebenhavns Hayne




Salgsveerkie] 2;

Preesentationsvcerkigi med
substans og wow-effekt



irfuelt showroom med samme
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Hvordan showroom?

rethinlowate
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